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As shareholders, directors, and representa-
tives of the second generation, we are proud 
of BASSO S.A.'s history as a company rooted 
in family and solid regional origins.

An organization with almost 60 years' history, which 
shares its business path with its founders, sharehold-
ers, directors, employees, customers, partners, consti-
tuted authorities and the entire community.

Over these six decades, BASSO S.A. has, on a daily basis, 
reaffirmed - and continues to do so - its commitment to 
its values. We built our trajectory by sharing our vision of 
the future with our community. A future that we intend 
to build honoring our history.

Founded in 1963, therefore close to completing 60 
years of history, BASSO S.A. has built a solid trajectory, 

consolidating its brand [Válvulas 3B], as a leader in the Latin 
American aftermarket. 

In Brazil, BASSO S.A. and VALBRAS joined their brands, tra-
jectories, and strategies, to offer the Brazilian market their 
high quality and precision products, as well as their potential 
to build solid relationships with their customers, suppliers, 
partners and the market in general.

We are convinced that a new conscience, guided by ethics 
and transparency, is present in the global market, and we 
share that awareness. The expectations of the global 
market public converge towards a common standard of 
transparency and accountability.

Good practices, synthesized in the ethical and transparent 
conduct of economic agents, are a given. The absence of 
compliant conducts is what stands out and tarnishes the 
reputation and brands of organizations. 

In today's corporate world, the speed of business and the 
breadth of relationships require constant exercise of and 
vigilance over compliance with the ethical principles con-
tained in the set of internal rules of a company applied to 
everyone who is in some way related to it.  

Organizations are constantly evaluated and monitored by 
consumers and customers when purchasing a product or 
service. The market is more aware and engaged and, 
therefore, seeks organizations that offer more than quality 
in their products. Consumers want to identify with the 
company for its values and principles. 

Faced with this scenario, as well as facing the current busi-
ness challenges and in line with our beliefs, we started a 
work to renew our organizational and relationship behav-
iors. As of this year, when we reach the maturity of the 58 

years of foundation of BASSO S.A., we reaffirm our values 
and purposes, which we embody in a series of collective 
actions of education and training, destined to promoting 
integrity and strengthening our best principles. 

Our goal is to establish, in a responsible and innovative way, 
a corporate culture of compliance with all our employees. 
We want to establish a commitment to building a more eth-
ical, honest, and transparent business environment. 

We know that ethical awareness develops from the 
moment people act ethically, not because they are strictly 
supervised or because they can suffer severe punishment 
for committing any irregularity, but because it is the best 
conduct and the right thing to do. 

For this very reason, in the words of our shareholder Juan 
Carlos Basso, in a recent seminar held at the University of 
Buenos Aires, - “la visión estratégica que para el tema tiene 
una empresa Argentina que compite globalmente “certifi-
car COMPLIANCE es hoy estratégico”.”

03 06 07 09

14

28 29 30 31



BOARD 
COMMUNICATION

1

Basso S.A. (Basso), a genuinely Argentine company, founded 
in 1963, in Rafaela, in the Province of Santa Fé, with strong 
inspiration from its founders, and close to its 60th anniversary 
in the business, has become a globalized company, operating 
in different markets, continents and countries, making its 
shareholders, employees, customers, suppliers and the com-
munity proud.

We are a family business, infused with the entrepreneurial DNA 
of our shareholders, José Luis and Juan Carlos, and driven by 
the commitment of our people. Throughout this sixty years' 
history, we have built a solid path, consolidating our brand [Vál-
vulas 3B], as a leader in the Latin American aftermarket.

This position of leadership and relevance in the market in 
which it operates, allows Basso to exercise its leading role, 
reaffirming its commitment to the present, but, more than 
that, anticipating its vision of the future. A future that we 
intend to build honoring our history. 

We are convinced that a new conscience, guided by ethics 
and transparency, is present in the global market, and we 
share that awareness. The expectations of the global 
market public converge towards a common standard of 
transparency and accountability.

In an environment with increasing change in converting to-
wards more dynamic business models, the need for integral 
and responsible conduct in organizations has never been 
clearer. For many decades, communications have been 
greatly and growingly intense and immediate, resulting in an 

increase in the transparency of organizations and the expecta-
tion of society in relation to their ethical commitment.

Thus, corporate governance and the concern of organiza-
tions are extremely critical themes, as well as following the 
legal rules that regulate markets, seek best practices as a 
result of their values and principles - among which, transpar-
ency and responsibility.

Good practices, synthesized in the ethical and transparent 
conduct of economic agents, are a given. The absence of 
compliant conducts is what stands out and tarnishes the 
reputation and brands of organizations. 

In today's corporate world, the speed of business and the 
breadth of relationships require constant exercise of and 
vigilance over compliance with the ethical principles con-

Dear customers, suppliers, shareholders, 
employees, authorities, and the community.

tained in the set of internal rules of a company applied to 
everyone who is in some way related to it.

Faced with this scenario, as well as facing the current busi-
ness challenges and in line with our beliefs, we started a 
work to renew our organizational and relationship behav-
iors. Our goal is to establish, in a responsible, innovative 
way and with all our employees, a corporate culture of 
compliance. We want to establish a commitment to build-
ing a more ethical, honest, and transparent business envi-
ronment. We know that ethical awareness develops from 
the moment people act ethically, not because they are 
strictly supervised or because they can suffer severe pun-
ishment for committing any irregularity, but because it is 
the best conduct and the right thing to do.

From a macro point of view, one cannot lose sight of the 
fact that a context made of healthy organizations consti-
tutes a more just and harmonious society, with greater re-
spect for individual rights, with less corruption and pover-
ty. Thus, compliance not only protects the organization, 
but society as a whole. Furthermore, respect for laws is 
one of the central pillars of the Democratic Rule of Law. 
Lack of integrity is a factor in the loss of confidence in or-
ganizations, which also affects the national economy.
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Today, being in compliance is no longer an option for the 
company. Organizations are being increasingly observed 
and evaluated from the point of view of their behavior as 
"citizens". As a consequence, compliance must prevail in 
each and every step of the organizational value chain. Also, 
past experience shows that compliance activities have a 
valuable proposition. Therefore, compliance can now be 
considered and understood as a business model.

Basso's presence in Argentina, as well as the current dy-
namic of guidelines contained in several compliance guides, 
such as, for example, the CADE Guide in Brazil, as well as the 
recent FTC guidelines (US DEP'T JUSTICE, ANTITRUST 
DIV., EVALUATION OF CORPORATE COMPLIANCE PRO-
GRAMS), in the USA, and the beginning of the develop-
ments of the “Autoridad Nacional de La Competencia of the 
Republic of Argentina”, (Ley 27.401/2017 - Responsabilidad 

Penal Personas Jurídicas Argentina - Programa de Integri-
dad and Ley 27.442/2018 - Ley de Defensa de la Compe-
tencia de la 05 Nacion Argentina), establish the legal param-
eters for the structuring of the Compliance Program that we 
are preparing and implementing. Because of that, we at 
Basso are aware of our role in building a more virtuous soci-
ety. With our conduct, we want to disseminate best practic-
es, contributing to a more responsible economic environ-
ment. We reaffirm our commitment to act ethically and re-
spect our values.

As shareholders, directors, and representa-
tives of the second generation, we are proud 
of BASSO S.A.'s history as a company rooted 
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market public converge towards a common standard of 
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vigilance over compliance with the ethical principles con-
tained in the set of internal rules of a company applied to 
everyone who is in some way related to it.  

Organizations are constantly evaluated and monitored by 
consumers and customers when purchasing a product or 
service. The market is more aware and engaged and, 
therefore, seeks organizations that offer more than quality 
in their products. Consumers want to identify with the 
company for its values and principles. 

Faced with this scenario, as well as facing the current busi-
ness challenges and in line with our beliefs, we started a 
work to renew our organizational and relationship behav-
iors. As of this year, when we reach the maturity of the 58 

years of foundation of BASSO S.A., we reaffirm our values 
and purposes, which we embody in a series of collective 
actions of education and training, destined to promoting 
integrity and strengthening our best principles. 

Our goal is to establish, in a responsible and innovative way, 
a corporate culture of compliance with all our employees. 
We want to establish a commitment to building a more eth-
ical, honest, and transparent business environment. 

We know that ethical awareness develops from the 
moment people act ethically, not because they are strictly 
supervised or because they can suffer severe punishment 
for committing any irregularity, but because it is the best 
conduct and the right thing to do. 

For this very reason, in the words of our shareholder Juan 
Carlos Basso, in a recent seminar held at the University of 
Buenos Aires, - “la visión estratégica que para el tema tiene 
una empresa Argentina que compite globalmente “certifi-
car COMPLIANCE es hoy estratégico”.”
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ronment. We know that ethical awareness develops from 
the moment people act ethically, not because they are 
strictly supervised or because they can suffer severe pun-
ishment for committing any irregularity, but because it is 
the best conduct and the right thing to do.

From a macro point of view, one cannot lose sight of the 
fact that a context made of healthy organizations consti-
tutes a more just and harmonious society, with greater re-
spect for individual rights, with less corruption and pover-
ty. Thus, compliance not only protects the organization, 
but society as a whole. Furthermore, respect for laws is 
one of the central pillars of the Democratic Rule of Law. 
Lack of integrity is a factor in the loss of confidence in or-
ganizations, which also affects the national economy.

  

...”compliance not only protects 
the organization itself, but 
society as a whole.  “
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CONTEXT
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The term 'compliance' is adopted to designate the 
efforts made by institutions - both private and 
public - to ensure compliance with legal and regula-
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service. The market is more aware and engaged and, 
therefore, seeks organizations that offer more than quality 
in their products. Consumers want to identify with the 
company for its values and principles. 

Faced with this scenario, as well as facing the current busi-
ness challenges and in line with our beliefs, we started a 
work to renew our organizational and relationship behav-
iors. As of this year, when we reach the maturity of the 58 

years of foundation of BASSO S.A., we reaffirm our values 
and purposes, which we embody in a series of collective 
actions of education and training, destined to promoting 
integrity and strengthening our best principles. 

Our goal is to establish, in a responsible and innovative way, 
a corporate culture of compliance with all our employees. 
We want to establish a commitment to building a more eth-
ical, honest, and transparent business environment. 

We know that ethical awareness develops from the 
moment people act ethically, not because they are strictly 
supervised or because they can suffer severe punishment 
for committing any irregularity, but because it is the best 
conduct and the right thing to do. 

For this very reason, in the words of our shareholder Juan 
Carlos Basso, in a recent seminar held at the University of 
Buenos Aires, - “la visión estratégica que para el tema tiene 
una empresa Argentina que compite globalmente “certifi-
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the future with our community. A future that we intend 
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years of history, BASSO S.A. has built a solid trajectory, 

consolidating its brand [Válvulas 3B], as a leader in the Latin 
American aftermarket. 
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high quality and precision products, as well as their potential 
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partners and the market in general.
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and transparency, is present in the global market, and we 
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“The market is more aware and engaged 
and, therefore, seeks organizations that 
offer more than quality in their products. 
Consumers want to identify with the 
company for its values and principles. ”

In conducting its business, the Group acts in com-
pliance with the historical principles that support it 
and, also, in accordance with the national and inter-
national guidelines and standards related to the 
economic activities developed by it. 

“Guidelines” are general recommendations jointly 
addressed to companies and governments.  

They establish good practice principles and standards, consis-

tent with internationally recognized legislation and guidelines 

by specialized organizations, such as the United Nations (UN), 

the Organization for Economic Cooperation and Development 

(OECD), the World Trade Organization (WTO) or Transparency 

International. 

In establishing the guidelines, governments and international 

organizations aim, together with the private sector, at creating 

more transparent environments, favoring more competitive 

and corruption-free market structures.

In general, compliance with the recommendations prepared by 

these international organizations is voluntary and not legally 

mandatory. However, some guidelines may be simultaneously 

contained in specific national legislation or in international 

commitments undertaken by countries. In these cases, the 

guidelines are mandatory. 

Also, some guidelines may integrate the private contracts signed 

between companies in their private businesses. In this case, the 

guidelines must be respected by the contractual parties.

For the Basso Group, 'being in integrity' means being in com-

pliance with: (i) international and national guidelines prepared 

by international organizations; (ii) with the guidelines provided 

for in related legislation, regarding the defense of competition 

and corruption-free environments; and (iii) with the commit-

ments assumed in the private contracts established with their 

respective partners. 

By ratifying these three fronts, CIBA aims at strengthening the 

Group's corporate governance commitment to international 

market standards.
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The Basso Group Integrity Code ('CIBA') is a 
didactic guide that aims at guiding profession-
als, including shareholders, administrators, 
employees and third parties, on anticompeti-
tive and corruption conduct.

The Code has two different dimensions: one linked to 
pointing out the principles that guide the Basso Group 
and the other linked to behavior guidelines that are ex-
pected of our employees and collaborators. CIBA takes 
into account not only international guidelines and legis-
lation related to the defense of competition and integrity 

THE BASSO 
INTEGRITY PROGRAM
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WHAT IS THE “BASSO GROUP 

INTEGRITY CODE” (CIBA)?4a.
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conducts, but also the beliefs and values that have histor-
ically supported our Group.

In addition to describing what the law defines as an-
ti-competitive conduct and what can be considered a 
practice of corruption, CIBA instructs some behaviors to 
be adopted in specific situations. 
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and, also, in accordance with the national and inter-
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economic activities developed by it. 
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by specialized organizations, such as the United Nations (UN), 
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(OECD), the World Trade Organization (WTO) or Transparency 

International. 

In establishing the guidelines, governments and international 

organizations aim, together with the private sector, at creating 

more transparent environments, favoring more competitive 
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between companies in their private businesses. In this case, the 
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For the Basso Group, 'being in integrity' means being in com-

pliance with: (i) international and national guidelines prepared 

by international organizations; (ii) with the guidelines provided 

for in related legislation, regarding the defense of competition 

and corruption-free environments; and (iii) with the commit-

ments assumed in the private contracts established with their 

respective partners. 

By ratifying these three fronts, CIBA aims at strengthening the 

Group's corporate governance commitment to international 

market standards.
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The guidelines established by CIBA were stipulat-
ed to provide a better understanding of the legal 
rules and ethical conduct that the Group's activi-
ties require.

As of now, these guidelines must be observed without distinction 
by all of our shareholders, directors, collaborators, employees, 
and suppliers. We believe that these rules are part of building an 
increasingly transparent and equitable market environment.

We must remember that, following the dynamics of the market, 
the guidelines established herein are not exhaustive. They can be 
changed or adapted at any time. For this reason, the integrity 
program must be seen as a dynamic process of maturation. A 
project through which the Group's companies and employees 
must maintain continuous adaptation and improvement.

Through CIBA and other parallel mechanisms developed, such 
as, for example, the ombudsman channel and Compliance Offi-
cer, the Basso Group creates a space for risks to be 'prevented', 
'detected' and 'responded', within a constantly improved cycle.

WHAT IS THE ROLE OF THE GROUP'S 

INTEGRITY PROGRAM AND HOW IS IT STRUCTURED?4b.

OUR IMPROVEMENT CYCLE
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In conducting its business, the Group acts in com-
pliance with the historical principles that support it 
and, also, in accordance with the national and inter-
national guidelines and standards related to the 
economic activities developed by it. 

“Guidelines” are general recommendations jointly 
addressed to companies and governments.  

They establish good practice principles and standards, consis-

tent with internationally recognized legislation and guidelines 

by specialized organizations, such as the United Nations (UN), 

the Organization for Economic Cooperation and Development 

(OECD), the World Trade Organization (WTO) or Transparency 

International. 

In establishing the guidelines, governments and international 

organizations aim, together with the private sector, at creating 

more transparent environments, favoring more competitive 

and corruption-free market structures.

In general, compliance with the recommendations prepared by 

these international organizations is voluntary and not legally 

mandatory. However, some guidelines may be simultaneously 

contained in specific national legislation or in international 

commitments undertaken by countries. In these cases, the 

guidelines are mandatory. 

Also, some guidelines may integrate the private contracts signed 

between companies in their private businesses. In this case, the 

guidelines must be respected by the contractual parties.

For the Basso Group, 'being in integrity' means being in com-

pliance with: (i) international and national guidelines prepared 

by international organizations; (ii) with the guidelines provided 

for in related legislation, regarding the defense of competition 

and corruption-free environments; and (iii) with the commit-

ments assumed in the private contracts established with their 

respective partners. 

By ratifying these three fronts, CIBA aims at strengthening the 

Group's corporate governance commitment to international 

market standards.
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This exercise 
is supported by 
five pillars:

The Integrity Program is 
based on the premise of 
continuous improvement in 
the company's corporate 
governance;

The program relies on a 
periodic assessment of its 
actions, in order to ascertain 
the effective practice of the 
processes and controls 
developed.

The essence of the program 
is to enable everyone to par-
ticipate in it. The program has 
an ombudsman channel 
(“Contact Integrity”), through 
which complaints and reports 
can be made on specific situ-
ations, ensuring total confi-
dentiality of the data shared 
while preserving people's 
anonymity;

Employees can attend com-
mittee meetings to report or 
expose scenarios and ideas.

The development of the 
program leverages the assis-
tance of an interdisciplinary 
technical team, whose func-
tion is to induce the alignment 
of the program through 
different market perceptions;

The articulation of this group 
can provide more effective 
responses to critical proce-
dures faced by the Compli-
ance Committee.

The program is carried out 
with the mutual support of 
the Committee and its 
respective "Integrity Man-
agers" and "Human Re-
sources Secretary";

Based on the structure 
created by the Commit-
tee, communication and 
consequence manage-
ment processes are 
instrumentalized.

Compliance acculturation 
is an ongoing process. It is 
established at all levels of 
the company and has the 
direct involvement of top 
management. Accultura-
tion is based on leading by 
example.

CORPORATE 
GOVERNANCE ROLE 
AND CONTINUOUS 
MONITORING OF 
PROCEDURES

RESEARCH AND 
REPORTS

TECHNICAL 
COOPERATION 
AND SUPPORT

PROCEDURAL-
IZATION OF 
DETECTION 
AND RESPONSE 
MEASURES

TONE AT THE TOP 
CONTINUOUS 
TRAINING AND 
ACCULTURATION

In conducting its business, the Group acts in com-
pliance with the historical principles that support it 
and, also, in accordance with the national and inter-
national guidelines and standards related to the 
economic activities developed by it. 

“Guidelines” are general recommendations jointly 
addressed to companies and governments.  

They establish good practice principles and standards, consis-

tent with internationally recognized legislation and guidelines 

by specialized organizations, such as the United Nations (UN), 

the Organization for Economic Cooperation and Development 

(OECD), the World Trade Organization (WTO) or Transparency 

International. 

In establishing the guidelines, governments and international 

organizations aim, together with the private sector, at creating 

more transparent environments, favoring more competitive 

and corruption-free market structures.

In general, compliance with the recommendations prepared by 

these international organizations is voluntary and not legally 

mandatory. However, some guidelines may be simultaneously 

contained in specific national legislation or in international 

commitments undertaken by countries. In these cases, the 

guidelines are mandatory. 

Also, some guidelines may integrate the private contracts signed 

between companies in their private businesses. In this case, the 

guidelines must be respected by the contractual parties.

For the Basso Group, 'being in integrity' means being in com-

pliance with: (i) international and national guidelines prepared 

by international organizations; (ii) with the guidelines provided 

for in related legislation, regarding the defense of competition 

and corruption-free environments; and (iii) with the commit-

ments assumed in the private contracts established with their 

respective partners. 

By ratifying these three fronts, CIBA aims at strengthening the 

Group's corporate governance commitment to international 

market standards.
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As shareholders, directors, and representa-
tives of the second generation, we are proud 
of BASSO S.A.'s history as a company rooted 
in family and solid regional origins.

An organization with almost 60 years' history, which 
shares its business path with its founders, sharehold-
ers, directors, employees, customers, partners, consti-
tuted authorities and the entire community.

Over these six decades, BASSO S.A. has, on a daily basis, 
reaffirmed - and continues to do so - its commitment to 
its values. We built our trajectory by sharing our vision of 
the future with our community. A future that we intend 
to build honoring our history.

Founded in 1963, therefore close to completing 60 
years of history, BASSO S.A. has built a solid trajectory, 

consolidating its brand [Válvulas 3B], as a leader in the Latin 
American aftermarket. 

In Brazil, BASSO S.A. and VALBRAS joined their brands, tra-
jectories, and strategies, to offer the Brazilian market their 
high quality and precision products, as well as their potential 
to build solid relationships with their customers, suppliers, 
partners and the market in general.

We are convinced that a new conscience, guided by ethics 
and transparency, is present in the global market, and we 
share that awareness. The expectations of the global 
market public converge towards a common standard of 
transparency and accountability.

Good practices, synthesized in the ethical and transparent 
conduct of economic agents, are a given. The absence of 
compliant conducts is what stands out and tarnishes the 
reputation and brands of organizations. 

In today's corporate world, the speed of business and the 
breadth of relationships require constant exercise of and 
vigilance over compliance with the ethical principles con-
tained in the set of internal rules of a company applied to 
everyone who is in some way related to it.  

Organizations are constantly evaluated and monitored by 
consumers and customers when purchasing a product or 
service. The market is more aware and engaged and, 
therefore, seeks organizations that offer more than quality 
in their products. Consumers want to identify with the 
company for its values and principles. 

Faced with this scenario, as well as facing the current busi-
ness challenges and in line with our beliefs, we started a 
work to renew our organizational and relationship behav-
iors. As of this year, when we reach the maturity of the 58 

years of foundation of BASSO S.A., we reaffirm our values 
and purposes, which we embody in a series of collective 
actions of education and training, destined to promoting 
integrity and strengthening our best principles. 

Our goal is to establish, in a responsible and innovative way, 
a corporate culture of compliance with all our employees. 
We want to establish a commitment to building a more eth-
ical, honest, and transparent business environment. 

We know that ethical awareness develops from the 
moment people act ethically, not because they are strictly 
supervised or because they can suffer severe punishment 
for committing any irregularity, but because it is the best 
conduct and the right thing to do. 

For this very reason, in the words of our shareholder Juan 
Carlos Basso, in a recent seminar held at the University of 
Buenos Aires, - “la visión estratégica que para el tema tiene 
una empresa Argentina que compite globalmente “certifi-
car COMPLIANCE es hoy estratégico”.”

VALUES
AND

BELIEFS

INNOVATION

FLEXIBILITY

SUSTAINABLE 
ENVIRONMENTAL 

DEVELOPMENT

QUALITY

ETHICS

HUMAN 
DEVELOPMENT

PRESERVATION OF 
THE RELATIONSHIP 
WITH CUSTOMERS

“Fostering participative management initiatives, as 
well as proactive problem solving behaviors, allowing 
informal interaction between administrators, 
employees, shareholders and third parties and the 
consequent creation of a welcoming environment for 
problem solving, risk mitigation and implementation 
of organizational solutions”.

“Encouraging the implementation of 
less rigid organizational procedures and 
configurations, which promote 
autonomy, innovation and creativity in 
the organization, in order to allow for 
the company to adapt to changes and 
maintain its competitiveness”.

"Care for the environment in all 
activities, including new 
projects, in order to satisfy all 
organizational needs without 
compromising the possibilities 
available to future generations".

"To act in such a way as to generate 
continuous improvements in 
products and in organizational 
relations, ensuring complete 
customer satisfaction and 
exceeding their expectations".

"Promotion of conduct 
that respects internal 
laws, rules and policies".

"Encouraging internal 
actions and policies that 
assist in the development 
and improvement of the 
employees' individual 
skills and competencies, 
as well as the principles 
and rules that should 
guide their work activity".

"Prioritization of respect and 
care for relations between the 
company and its customers". 

THESE PILLARS, IN TURN, SUPPORT 

THE BASSO GROUP'S VALUES AND BELIEFS.

In conducting its business, the Group acts in com-
pliance with the historical principles that support it 
and, also, in accordance with the national and inter-
national guidelines and standards related to the 
economic activities developed by it. 

“Guidelines” are general recommendations jointly 
addressed to companies and governments.  

They establish good practice principles and standards, consis-

tent with internationally recognized legislation and guidelines 

by specialized organizations, such as the United Nations (UN), 

the Organization for Economic Cooperation and Development 

(OECD), the World Trade Organization (WTO) or Transparency 

International. 

In establishing the guidelines, governments and international 

organizations aim, together with the private sector, at creating 

more transparent environments, favoring more competitive 

and corruption-free market structures.

In general, compliance with the recommendations prepared by 

these international organizations is voluntary and not legally 

mandatory. However, some guidelines may be simultaneously 

contained in specific national legislation or in international 

commitments undertaken by countries. In these cases, the 

guidelines are mandatory. 

Also, some guidelines may integrate the private contracts signed 

between companies in their private businesses. In this case, the 

guidelines must be respected by the contractual parties.

For the Basso Group, 'being in integrity' means being in com-

pliance with: (i) international and national guidelines prepared 

by international organizations; (ii) with the guidelines provided 

for in related legislation, regarding the defense of competition 

and corruption-free environments; and (iii) with the commit-

ments assumed in the private contracts established with their 

respective partners. 

By ratifying these three fronts, CIBA aims at strengthening the 

Group's corporate governance commitment to international 

market standards.
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tives of the second generation, we are proud 
of BASSO S.A.'s history as a company rooted 
in family and solid regional origins.
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shares its business path with its founders, sharehold-
ers, directors, employees, customers, partners, consti-
tuted authorities and the entire community.

Over these six decades, BASSO S.A. has, on a daily basis, 
reaffirmed - and continues to do so - its commitment to 
its values. We built our trajectory by sharing our vision of 
the future with our community. A future that we intend 
to build honoring our history.

Founded in 1963, therefore close to completing 60 
years of history, BASSO S.A. has built a solid trajectory, 

consolidating its brand [Válvulas 3B], as a leader in the Latin 
American aftermarket. 

In Brazil, BASSO S.A. and VALBRAS joined their brands, tra-
jectories, and strategies, to offer the Brazilian market their 
high quality and precision products, as well as their potential 
to build solid relationships with their customers, suppliers, 
partners and the market in general.

We are convinced that a new conscience, guided by ethics 
and transparency, is present in the global market, and we 
share that awareness. The expectations of the global 
market public converge towards a common standard of 
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conduct of economic agents, are a given. The absence of 
compliant conducts is what stands out and tarnishes the 
reputation and brands of organizations. 

In today's corporate world, the speed of business and the 
breadth of relationships require constant exercise of and 
vigilance over compliance with the ethical principles con-
tained in the set of internal rules of a company applied to 
everyone who is in some way related to it.  

Organizations are constantly evaluated and monitored by 
consumers and customers when purchasing a product or 
service. The market is more aware and engaged and, 
therefore, seeks organizations that offer more than quality 
in their products. Consumers want to identify with the 
company for its values and principles. 

Faced with this scenario, as well as facing the current busi-
ness challenges and in line with our beliefs, we started a 
work to renew our organizational and relationship behav-
iors. As of this year, when we reach the maturity of the 58 

years of foundation of BASSO S.A., we reaffirm our values 
and purposes, which we embody in a series of collective 
actions of education and training, destined to promoting 
integrity and strengthening our best principles. 

Our goal is to establish, in a responsible and innovative way, 
a corporate culture of compliance with all our employees. 
We want to establish a commitment to building a more eth-
ical, honest, and transparent business environment. 

We know that ethical awareness develops from the 
moment people act ethically, not because they are strictly 
supervised or because they can suffer severe punishment 
for committing any irregularity, but because it is the best 
conduct and the right thing to do. 

For this very reason, in the words of our shareholder Juan 
Carlos Basso, in a recent seminar held at the University of 
Buenos Aires, - “la visión estratégica que para el tema tiene 
una empresa Argentina que compite globalmente “certifi-
car COMPLIANCE es hoy estratégico”.”

CIBA is aimed at all employees of Basso 
and Valbras - both directly and indirectly.

Following the 'tone at the top' rule, the principles and 
guidelines contained in CIBA are mandatory for all pro-
fessionals who relate to the Group's companies or who 
act on its behalf, applying internationally, from senior 
management to third parties. The term third parties 
are applied to, but not limited to, consultants, service 
providers, business partners and suppliers. 

 

WHO SHOULD COMPLY WITH THE 

PROVISIONS OF THE MANUAL?4c.

In conducting its business, the Group acts in com-
pliance with the historical principles that support it 
and, also, in accordance with the national and inter-
national guidelines and standards related to the 
economic activities developed by it. 

“Guidelines” are general recommendations jointly 
addressed to companies and governments.  

They establish good practice principles and standards, consis-

tent with internationally recognized legislation and guidelines 

by specialized organizations, such as the United Nations (UN), 

the Organization for Economic Cooperation and Development 

(OECD), the World Trade Organization (WTO) or Transparency 

International. 

In establishing the guidelines, governments and international 

organizations aim, together with the private sector, at creating 

more transparent environments, favoring more competitive 

and corruption-free market structures.

In general, compliance with the recommendations prepared by 

these international organizations is voluntary and not legally 

mandatory. However, some guidelines may be simultaneously 

contained in specific national legislation or in international 

commitments undertaken by countries. In these cases, the 

guidelines are mandatory. 

Also, some guidelines may integrate the private contracts signed 

between companies in their private businesses. In this case, the 

guidelines must be respected by the contractual parties.

For the Basso Group, 'being in integrity' means being in com-

pliance with: (i) international and national guidelines prepared 

by international organizations; (ii) with the guidelines provided 

for in related legislation, regarding the defense of competition 

and corruption-free environments; and (iii) with the commit-

ments assumed in the private contracts established with their 

respective partners. 

By ratifying these three fronts, CIBA aims at strengthening the 

Group's corporate governance commitment to international 

market standards.
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HOW TO USE THE MANUAL?

This manual should be understood 
as a general guideline. 

It does not exhaust all possible situations of anti-competi-
tive arrangements nor does it point out all existing acts of 
corruption. Its main goal is to provide general information 
to address most of the issues that the Group's collabora-
tors and employees face in the daily life of the company. 
The cases portrayed in the material were highlighted from 
the risk assessment that preceded their preparation, thus 
prioritizing the most common behaviors in the company's 
daily routine.

Cases not provided for in CIBA, whenever possible, should 
be dealt with based on the premises and guidelines indicat-
ed herein. If this is not feasible, the Compliance Officer 
should be contacted in order for the matter to be ad-
dressed in the most appropriate and secure way possible.

4d.
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INTEGRITY

5

“Guidelines” are general recommendations jointly 
addressed to companies and governments.  

They establish good practice principles and standards, consis-
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(OECD), the World Trade Organization (WTO) or Transparency 

International. 

In establishing the guidelines, governments and international 

organizations aim, together with the private sector, at creating 

more transparent environments, favoring more competitive 

and corruption-free market structures.

In general, compliance with the recommendations prepared by 

these international organizations is voluntary and not legally 

mandatory. However, some guidelines may be simultaneously 

contained in specific national legislation or in international 

commitments undertaken by countries. In these cases, the 

guidelines are mandatory. 

Also, some guidelines may integrate the private contracts signed 

between companies in their private businesses. In this case, the 

guidelines must be respected by the contractual parties.

For the Basso Group, 'being in integrity' means being in com-

pliance with: (i) international and national guidelines prepared 

by international organizations; (ii) with the guidelines provided 

for in related legislation, regarding the defense of competition 

and corruption-free environments; and (iii) with the commit-

ments assumed in the private contracts established with their 

respective partners. 

By ratifying these three fronts, CIBA aims at strengthening the 

Group's corporate governance commitment to international 

market standards.
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Corruption is a broad concept and has 
several meanings.

According to international guidelines, corruption is a 
term that designates practices that lead to the overlap-
ping of public and private interests. When such practic-
es occur, there is a disfigurement or diversion of inter-
ests that would have been achieved if those practices 
had not been adopted.

For corruption to occur, three factors are required: (a) 
someone in a trusted position within an organization; 
(b) the existence of a conflict of interest between the 
position exercised and private matters; (c) the breach 
of trust action - the corruptive action itself.

On a daily basis, corruption is usually linked to acts of 
bribery, fraud, embezzlement, or other forms of em-
bezzlement by a public official. Corruption often involves 
cases of nepotism, extortion, influence peddling, use of 
privileged information for personal purposes and the pur-
chase and sale of court sentences. As a general rule, 
these behaviors are considered crimes in several coun-
tries, including Brazil and the Republic of Argentina.

In conducting its business, the Group acts in com-
pliance with the historical principles that support it 
and, also, in accordance with the national and inter-
national guidelines and standards related to the 
economic activities developed by it. 

“Guidelines” are general recommendations jointly 
addressed to companies and governments.  

They establish good practice principles and standards, consis-

tent with internationally recognized legislation and guidelines 

by specialized organizations, such as the United Nations (UN), 

the Organization for Economic Cooperation and Development 

(OECD), the World Trade Organization (WTO) or Transparency 

International. 

In establishing the guidelines, governments and international 

organizations aim, together with the private sector, at creating 

more transparent environments, favoring more competitive 

and corruption-free market structures.

In general, compliance with the recommendations prepared by 

these international organizations is voluntary and not legally 

mandatory. However, some guidelines may be simultaneously 

contained in specific national legislation or in international 

commitments undertaken by countries. In these cases, the 

guidelines are mandatory. 

Also, some guidelines may integrate the private contracts signed 

between companies in their private businesses. In this case, the 

guidelines must be respected by the contractual parties.

For the Basso Group, 'being in integrity' means being in com-

pliance with: (i) international and national guidelines prepared 

by international organizations; (ii) with the guidelines provided 

for in related legislation, regarding the defense of competition 

and corruption-free environments; and (iii) with the commit-

ments assumed in the private contracts established with their 

respective partners. 

By ratifying these three fronts, CIBA aims at strengthening the 

Group's corporate governance commitment to international 

market standards.

WHAT IS CORRUPTION AND 

HOW DOES IT OCCUR?

In recent decades, international organizations have been constantly 
warning about private corruption. This kind of corruption differs from 
classic corruption in that it understands that corrupt action can occur 
exclusively between private agents. That is, without the participation 
of a public agent. 

An example of private corruption is when a company pays bribes to its 
competitor's employee in order to divert customers. In this case, 
market economy and free competition are also compromised. 

Although there are international recommendations that national laws 
make private corruption a crime, the legal systems of Brazil and Ar-
gentina have not yet applied such a provision. Despite this, Basso 
Group's integrity policy fights private corruption. Regardless of its 
legal provision, we adopt the premise that private corruption 
schemes and their incentives, when they exist, are anti-competitive 
factors that generate market distortions.
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5a.

"For us, at the Basso Group, corruption is the pretense or 
willingness to act dishonestly, unethically and in 
disagreement with the laws and guidelines we formulate, in 
order to obtain personal advantages or gains at the expense 
of the interest of the Group and to the detriment of ideal 
conditions of transparency and market”.

PRIVATE CORRUPTION
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For the Basso Group, 'being in integrity' means being in com-
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Among other values, our business is marked by excellent 
technical quality, the relationship we maintain with our 
customers and the constant investment in innovation. 
For this, we often have access to sensitive information 
about the market, our products, customers, and our 
company. Keeping this information confidential and pro-
tecting it is paramount to our business.

The Basso Group classifies as 'privileged' or 'sensitive' all 
information from Basso and Valbras that concerns its 
customers, suppliers and business partners. On the 
other hand, at the same level of classification, there is 
information that contains strategic and/or confidential 
data that is not known to the general public (of the 
market), such as those related to: industrial secrets, 
investments, expansion plans, acquisitions or sales.

Files containing this information must be treated with 
the appropriate rigor and confidentiality. It must also be 
considered that confidentiality must not only apply to 
the external public, but - and very carefully - with the 
internal public. Leaking information through simple 
internal conversations between company employees 
can compromise an entire operation or result in a delete-
rious effect on the market.

CONFIDEN-
TIALITY

The following are practices that should be given more attention. 
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WHAT IS CORRUPTION AND HOW DOES IT OCCUR?
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GIFTS, 
HOSPITALITY OR 
ENTERTAINMENT

In conducting its business, the Group acts in com-
pliance with the historical principles that support it 
and, also, in accordance with the national and inter-
national guidelines and standards related to the 
economic activities developed by it. 

“Guidelines” are general recommendations jointly 
addressed to companies and governments.  

They establish good practice principles and standards, consis-

tent with internationally recognized legislation and guidelines 

by specialized organizations, such as the United Nations (UN), 

the Organization for Economic Cooperation and Development 

(OECD), the World Trade Organization (WTO) or Transparency 

International. 

In establishing the guidelines, governments and international 

organizations aim, together with the private sector, at creating 

more transparent environments, favoring more competitive 

and corruption-free market structures.

In general, compliance with the recommendations prepared by 

these international organizations is voluntary and not legally 

mandatory. However, some guidelines may be simultaneously 

contained in specific national legislation or in international 

commitments undertaken by countries. In these cases, the 

guidelines are mandatory. 

Also, some guidelines may integrate the private contracts signed 

between companies in their private businesses. In this case, the 

guidelines must be respected by the contractual parties.

For the Basso Group, 'being in integrity' means being in com-

pliance with: (i) international and national guidelines prepared 

by international organizations; (ii) with the guidelines provided 

for in related legislation, regarding the defense of competition 

and corruption-free environments; and (iii) with the commit-

ments assumed in the private contracts established with their 

respective partners. 

By ratifying these three fronts, CIBA aims at strengthening the 

Group's corporate governance commitment to international 

market standards.

Receiving or offering institutional gifts or giveaways, as well 
as offering and accepting invitations to entertainment 
events, must be under reasonable terms and follow the 
Group's internal policies.

The general rule allows only the receipt/offer of gifts of negli-
gible value, such as pens, notebooks, calendars, etc. Also, it is 
appropriate for institutional gifts to carry the company logo. 
Guidance for employees and collaborators is that, if they 
receive gifts that are outside the reasonable standard, they 
immediately return the item and communicate it to the Com-
pliance Officer.

Invitations to participate in events, national or international 
courses, can only be accepted or offered with the approval of 
a superior or the Compliance Officer. In such cases, the exis-
tence of a possible conflict of interest will be assessed, indi-
cating the justification for doing so.
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In conducting its business, the Group acts in com-
pliance with the historical principles that support it 
and, also, in accordance with the national and inter-
national guidelines and standards related to the 
economic activities developed by it. 

“Guidelines” are general recommendations jointly 
addressed to companies and governments.  

They establish good practice principles and standards, consis-
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by specialized organizations, such as the United Nations (UN), 

the Organization for Economic Cooperation and Development 

(OECD), the World Trade Organization (WTO) or Transparency 

International. 

In establishing the guidelines, governments and international 

organizations aim, together with the private sector, at creating 

more transparent environments, favoring more competitive 

and corruption-free market structures.

In general, compliance with the recommendations prepared by 

these international organizations is voluntary and not legally 

mandatory. However, some guidelines may be simultaneously 

contained in specific national legislation or in international 

commitments undertaken by countries. In these cases, the 

guidelines are mandatory. 

Also, some guidelines may integrate the private contracts signed 

between companies in their private businesses. In this case, the 

guidelines must be respected by the contractual parties.

For the Basso Group, 'being in integrity' means being in com-

pliance with: (i) international and national guidelines prepared 

by international organizations; (ii) with the guidelines provided 

for in related legislation, regarding the defense of competition 

and corruption-free environments; and (iii) with the commit-

ments assumed in the private contracts established with their 

respective partners. 

By ratifying these three fronts, CIBA aims at strengthening the 

Group's corporate governance commitment to international 

market standards.

The conflict of interest is present when the agent, due to 
his/her favorable market/commercial position, uses this situa-
tion for his/her own interest. On the one hand, there is also the 
employee who, for self-interest, influences the behavior of 
others. On the other hand, there is the employee who is influ-
enced to act against the principles of his/her organization, 
making an inappropriate decision or failing to comply with any of 
his/her professional responsibilities. 

These situations are usually disguised and are common in the 
daily lives of companies. In the employee-company relationship, 
the conflict of interest is present when the employee uses 
his/her influence or commits acts in order to benefit him/her-
self or benefit private interests. This situation usually occurs for 
financial or personal reasons. 

Examples of conflicts include, but are not limited to: the mainte-
nance of business opportunities for personal gain or for the 
benefit of family and friends; making investments directly and 
indirectly in companies that have been contracted to carry out-
/intermediate business with the companies of the Basso Group; 
the receipt of benefits of any kind, money or property, directly 
and indirectly, from suppliers and/or third parties that are doing 
business or proposing to negotiate with the Basso Group.

CONFLICTS OF 
INTEREST 

WHAT IS CORRUPTION AND HOW DOES IT OCCUR?
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In conducting its business, the Group acts in com-
pliance with the historical principles that support it 
and, also, in accordance with the national and inter-
national guidelines and standards related to the 
economic activities developed by it. 

“Guidelines” are general recommendations jointly 
addressed to companies and governments.  

They establish good practice principles and standards, consis-

tent with internationally recognized legislation and guidelines 

by specialized organizations, such as the United Nations (UN), 

the Organization for Economic Cooperation and Development 

(OECD), the World Trade Organization (WTO) or Transparency 

International. 

In establishing the guidelines, governments and international 

organizations aim, together with the private sector, at creating 

more transparent environments, favoring more competitive 

and corruption-free market structures.

In general, compliance with the recommendations prepared by 

these international organizations is voluntary and not legally 

mandatory. However, some guidelines may be simultaneously 

contained in specific national legislation or in international 

commitments undertaken by countries. In these cases, the 

guidelines are mandatory. 

Also, some guidelines may integrate the private contracts signed 

between companies in their private businesses. In this case, the 

guidelines must be respected by the contractual parties.

For the Basso Group, 'being in integrity' means being in com-

pliance with: (i) international and national guidelines prepared 

by international organizations; (ii) with the guidelines provided 

for in related legislation, regarding the defense of competition 

and corruption-free environments; and (iii) with the commit-

ments assumed in the private contracts established with their 

respective partners. 

By ratifying these three fronts, CIBA aims at strengthening the 

Group's corporate governance commitment to international 

market standards.

Bribery is directly related to the obligations of the person 
receiving it, even if the person does not receive the benefit 
directly or immediately. In practical terms, however, there is 
an almost imperceptible line between fair and unfair bene-
fit. The theme is often about moral values. The key rule 
here is to observe reasonableness and transparency.

The general guideline is that any granting or receiving of 
benefits is strictly linked to business purposes. For exam-
ple, invitations to events can be accepted as long as the 
event has a clear business purpose, that transportation 
and accommodation expenses are paid by the company 
that accepts the invitation and that participation is previ-
ously arranged with the employee's superior. An improper 
benefit or bribe can be a gift, money or something granted 
to the other organization/person.

PRIVATE 
BRIBERY

> In this regard, see also our topic on 
Gifts, Hospitality and Entertainment.
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In conducting its business, the Group acts in com-
pliance with the historical principles that support it 
and, also, in accordance with the national and inter-
national guidelines and standards related to the 
economic activities developed by it. 

“Guidelines” are general recommendations jointly 
addressed to companies and governments.  

They establish good practice principles and standards, consis-

tent with internationally recognized legislation and guidelines 

by specialized organizations, such as the United Nations (UN), 

the Organization for Economic Cooperation and Development 

(OECD), the World Trade Organization (WTO) or Transparency 

International. 

In establishing the guidelines, governments and international 

organizations aim, together with the private sector, at creating 

more transparent environments, favoring more competitive 

and corruption-free market structures.

In general, compliance with the recommendations prepared by 

these international organizations is voluntary and not legally 

mandatory. However, some guidelines may be simultaneously 

contained in specific national legislation or in international 

commitments undertaken by countries. In these cases, the 

guidelines are mandatory. 

Also, some guidelines may integrate the private contracts signed 

between companies in their private businesses. In this case, the 

guidelines must be respected by the contractual parties.

For the Basso Group, 'being in integrity' means being in com-

pliance with: (i) international and national guidelines prepared 

by international organizations; (ii) with the guidelines provided 

for in related legislation, regarding the defense of competition 

and corruption-free environments; and (iii) with the commit-

ments assumed in the private contracts established with their 

respective partners. 

By ratifying these three fronts, CIBA aims at strengthening the 

Group's corporate governance commitment to international 

market standards.

Both Argentine and Brazilian legislation discuss the crime of influence 
peddling. It is a type of corruption whose main characteristic is the use of 
a privileged position to obtain favors for oneself or for others. In providing 
for this crime, the legislation wishes to protect the 'intentional auton-
omy of the State', that is, that the State, through its employee, is not 
influenced to decide against the interests to which it is bound.

Influence peddling occurs when the private agent uses his/her po-
sition with a company or entity to request different treatment, 
favors or privileges from the public authority or public administra-
tion for him/her or for others. In the same way, taking advantage of 
relationships and connections with people at the top of the gov-
ernment to obtain favors, payments or advantages, can also be 
included in this corrupt practice.

It is important to realize that the crime of influence peddling does 
not depend on the concrete obtaining of the desired advantage. 
The simple hint of the intention to obtain the advantage through 
influence, with the purpose of the public agent abusing his/her po-
sition, is already sufficient for the crime to apply.

The Basso Group does not agree with the improper use of the compa-
ny's name or with the improper use of one's position. Any attempt to 
persuade a public official for influence peddling is strictly prohibited. 

If any type of meeting with a public official is necessary, the em-
ployee must follow the specific protocol established by the Group. 
Also, it is recommended that, in case of doubt, the employee does 
not hesitate to contact the Compliance Officer.  

INFLUENCE 
PEDDLING
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Active corruption is also covered by Argentine and Brazilian legislation. This 
type of corruption occurs when the private agent promises, offers, or grants 
an illegal benefit to a public official with the purpose of having him/her act or 
abstain from acting in the performance of his/her official functions.

Since the 1990s, international organizations have been promoting poli-
cies to fight this type of corruption more efficiently. In particular, the Or-
ganization of American States (OAS) Inter-American Convention against 
Corruption and the OECD Convention on Combating Bribery of Foreign 
Public Officials in International Business Transactions - both signed by 
Brazil and the Republic of Argentina - encourage international coopera-
tion for the investigation and prosecution of crimes of active corruption. 

Assuming that “cultural differences cannot justify the provision of bribes”, 
the countries signatory to such conventions adopt legislative measures to 
qualify the practice of active international corruption as a crime.  The legal 
provision of this crime aims at protecting the transparency, regularity, and 
good faith necessary for international commercial relations.

The guidelines of the Basso Group urge its employees to avoid such 
practice and, if they are aware of the existence of this act, immediately 
report it to the Compliance Officer. We understand that any type of facil-
itating payment to government officials is illegal and is therefore strictly 
prohibited. We believe that the actions and activities of public officials 
should be carried out independently from external incentives.

If the Basso Group employee needs to hold a meeting with government 
authorities, public institutions or public officials, the protocol stipulated by 
the Group must be followed. Also, it is recommended that, in case of 
doubt, the employee does not hesitate to contact the Compliance Officer.

ACTIVE 
CORRUPTION (IN 
AN INTERNATIONAL 
COMMERCIAL 
TRANSACTION)
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The Basso Group's integrity program maintains an active Compli-

ance Officer. Mainly called "Compliance Officer", its function is to 

provide all the assistance to employees and companies linked to 

the program. 

To this end, the Compliance Officer has the task of informing, 
identifying, controlling, instructing and mitigating, by means 

of appropriate procedures, the risks that the Group and its em-

ployees may suffer from failure to comply with internal guidelines, 

laws and regulations, including those provided for in this manual. 

The Compliance Officer is also responsible for assisting the 

Basso Group in the inspection and application of penalties result-

ing from the violation of the aforementioned rules.

Despite having a fixed structure, the Compliance Officer is open 

to the participation of all employees and collaborators, who, from 

now on, must act to support the Officer's actions and ensure its 

autonomy, independence, respecting and preserving the applica-

tion of its material, human and financial resources.

The Compliance Officer Committee has the following structure:

This structure was developed so that the coordination and ex-
ecution of the Basso Group's integrity program can have the 
assistance of an interdisciplinary technical team comprised of 
two integrity managers, a human resources secretary and an 
external and independent consultant. The mission of this 
group is to induce the constant adaptation of the program 
through different perceptions of the market.

“Contact Integrity” is a communication channel through which 
anyone can contact the Basso Group to make questions, sort 
out issues with the interpretation of the Compliance Manual, 
submit complaints or deal with any other issue related to 
themes that the Code addresses.

All information exchanged with the channel is covered by 
confidentiality, with the preservation of the identity of the 
people involved. The service is available in Spanish, Portu-
guese and English.

“Contact Integrity” can be reached by the following means:

Hotline phone: +54 3492 458355

Email: compliance@basso.com.ar

Link to report via web:

 (Spanish) www.basso.com.ar/ES/compliance  
 (English): www.basso.com.ar/EN/compliance
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In addition to acts of corruption, certain acts 
also undermine the desirable conditions for the 
existence of a free competition market.

As a result of that, globally, international bodies and national 
legislation provide specific guidelines and standards that aim 
at protecting the market against practices that violate free 
market conditions.

In a free competition market, the prices charged tend to remain 
at the lowest possible levels. Among other effects, this influ-
ences companies to constantly innovate, looking for ways to 
become more efficient. Furthermore, it is believed that the free 
competition market framework provides equal opportunities, 
making it easier for new companies to enter it.

Free competition interests everyone - consumers, companies, and 
the national economy. In general, for competition control purpos-
es, international guidelines and national laws usually divide the 
analysis of acts into 'merger acts' and 'conduct control'. 

Merger acts correspond to acquisitions or mergers between two 
or more companies. These also include the signing of associative 
contracts, consortia, or joint ventures between companies. 

Regarding the conduct, although the international guidelines 
and the legislation contain some explicit predictions, they are 
unlimited. In general, 'anti-competitive conduct' is under-
stood to be any practice adopted by an agent that may, even if 
potentially, cause damage to free competition, even if that 
agent did not intend to harm the market.

ANTI-COMPETITIVE CONDUCT 
THAT WE MUST AVOID5b.
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The Basso Group's integrity program maintains an active Compli-

ance Officer. Mainly called "Compliance Officer", its function is to 

provide all the assistance to employees and companies linked to 

the program. 

To this end, the Compliance Officer has the task of informing, 
identifying, controlling, instructing and mitigating, by means 

of appropriate procedures, the risks that the Group and its em-

ployees may suffer from failure to comply with internal guidelines, 

laws and regulations, including those provided for in this manual. 

The Compliance Officer is also responsible for assisting the 

Basso Group in the inspection and application of penalties result-

ing from the violation of the aforementioned rules.

Despite having a fixed structure, the Compliance Officer is open 

to the participation of all employees and collaborators, who, from 

now on, must act to support the Officer's actions and ensure its 

autonomy, independence, respecting and preserving the applica-

tion of its material, human and financial resources.

The Compliance Officer Committee has the following structure:

This structure was developed so that the coordination and ex-
ecution of the Basso Group's integrity program can have the 
assistance of an interdisciplinary technical team comprised of 
two integrity managers, a human resources secretary and an 
external and independent consultant. The mission of this 
group is to induce the constant adaptation of the program 
through different perceptions of the market.

“Contact Integrity” is a communication channel through which 
anyone can contact the Basso Group to make questions, sort 
out issues with the interpretation of the Compliance Manual, 
submit complaints or deal with any other issue related to 
themes that the Code addresses.

All information exchanged with the channel is covered by 
confidentiality, with the preservation of the identity of the 
people involved. The service is available in Spanish, Portu-
guese and English.

“Contact Integrity” can be reached by the following means:

Hotline phone: +54 3492 458355

Email: compliance@basso.com.ar

Link to report via web:

 (Spanish) www.basso.com.ar/ES/compliance  
 (English): www.basso.com.ar/EN/compliance

It is important to keep in mind that anti-competitive conduct generally occurs 
in environments in which companies are able to exercise 'economic power'.

Economic power 'by itself' is not illegal. It becomes illegal when a company, 
through the performance of its agents and certain practices, abuses this power, 
adopting conduct that violates free competition. When this occurs, there is an 
'abuse of economic power'. Several studies indicate that the practices of con-
duct and acts that violate free competition, in addition to causing losses to 
companies and consumers, also have the ability to affect Democracy itself. 

Each country usually has a technical body, whose purpose is to analyze mergers 
and conduct, in order to assess how much they may or may not compromise the 
markets to which they are linked. In Brazil, the responsible authority is the "Admin-
istrative Council for Economic Defense" - CADE, and in Argentina it is Comisión 
Nacional de Defensa de la Competencia.

The Basso Group's Compliance Guide focuses primarily on conduct, that is, stan-
dardizing the behavior of the economic agents that carry out our daily routine. It 
is important that the Group's employees and collaborators know how to identify 
the abuse of economic power and the anti-competitive practices that derive 
from it. Both in the sense of avoiding such practices, and in the sense of reporting 
them as a damaged party.

• Exclusivity agreements; 

• Tied selling;

• Abuse of a dominant position; 

• Creation of disproportionate 
difficulties to competitors. 

• Cartel formation;

• Influence against uniform 
conduct;

• Predatory prices; 

• Fixing resale prices;
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Among the most common anti-competitive 
conduct, we can mention the following: 



CARTEL

Among the most common practices, we must 
pay attention to the following:

Cartel is the association of companies with the pur-
pose of fixing prices, dividing markets, establishing 
quotas or restricting production. Cartelization combi-
nations are usually made to increase or match the price 
of products or services offered. 

Each cartelization case has its peculiarities. In spite of 
that, globally, national laws and international bodies 
consider cartel to be the most serious damage to 
competition.

For legal purposes, the configuration of the cartel is 
always illegal and does not require proof of its effects. 
Regulatory authorities base their decisions on the 
assumption of damaging consequences. The simple 
exchange of sensitive information, for example, can be 
considered by regulatory authorities as sufficient evi-
dence of cartelization.

MARKET ALLOCATION

The division of markets between competing compa-
nies is one of the cartelization strategies. It occurs 
when companies adopt reservation or market alloca-
tion schemes to determine specific customers, types 
of consumers and products that will be offered in dif-
ferent regions. 

The trend is more common in markets with weak 
competition. In these environments, companies 
choose to restrict themselves to different geographic 
regions to avoid competition and, consequently, 
increase/maintain their number of sales. Market divi-
sion cases are dealt with by regulatory authorities 
with the same legal bases used in cartel schemes. 
Thus, for public authorities, accountability does not 
depend on proving the existence of damaging effects.

ANTI-COMPETITIVE CONDUCT THAT WE MUST AVOID
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The Basso Group's integrity program maintains an active Compli-

ance Officer. Mainly called "Compliance Officer", its function is to 

provide all the assistance to employees and companies linked to 

the program. 

To this end, the Compliance Officer has the task of informing, 
identifying, controlling, instructing and mitigating, by means 

of appropriate procedures, the risks that the Group and its em-

ployees may suffer from failure to comply with internal guidelines, 

laws and regulations, including those provided for in this manual. 

The Compliance Officer is also responsible for assisting the 

Basso Group in the inspection and application of penalties result-

ing from the violation of the aforementioned rules.

Despite having a fixed structure, the Compliance Officer is open 

to the participation of all employees and collaborators, who, from 

now on, must act to support the Officer's actions and ensure its 

autonomy, independence, respecting and preserving the applica-

tion of its material, human and financial resources.

The Compliance Officer Committee has the following structure:

This structure was developed so that the coordination and ex-
ecution of the Basso Group's integrity program can have the 
assistance of an interdisciplinary technical team comprised of 
two integrity managers, a human resources secretary and an 
external and independent consultant. The mission of this 
group is to induce the constant adaptation of the program 
through different perceptions of the market.

“Contact Integrity” is a communication channel through which 
anyone can contact the Basso Group to make questions, sort 
out issues with the interpretation of the Compliance Manual, 
submit complaints or deal with any other issue related to 
themes that the Code addresses.

All information exchanged with the channel is covered by 
confidentiality, with the preservation of the identity of the 
people involved. The service is available in Spanish, Portu-
guese and English.

“Contact Integrity” can be reached by the following means:

Hotline phone: +54 3492 458355

Email: compliance@basso.com.ar

Link to report via web:

 (Spanish) www.basso.com.ar/ES/compliance  
 (English): www.basso.com.ar/EN/compliance
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ANTI-COMPETITIVE CONDUCT THAT WE MUST AVOID

INFLUENCE OF UNIFORM CONDUCT

Influence of uniform conduct is very similar to cartel for-

mation. The most common example is the imposition/-

adoption of a price list so that all competitors start to 

practice the same prices in a given market. 

This practice is usually designed and operationalized 

through associations and unions. Sometimes, the imposi-

tions are not explicit and are confused with general guide-

lines (suggestions) to face market difficulties or economic 

crises, such as the suggestion of price increases, the trans-

fer of costs from the industry to customers or the charging 

of specific components necessary for the commercializa-

tion of products. 

CREATION OF DIFFICULTIES 
FOR COMPETITORS

The creation of difficulties for competitors can 
be characterized as the practice of trying to 
inhibit the performance of a rival company 
through anticompetitive conduct. 

An example is the signing of exclusivity agree-
ments with the objective of isolating the market 
from an essential input, preventing other market 
agents from operating in that industry.  

Another common example occurs through 
market allocation. In the latter case, one of the 
direct effects is the exclusion of the competitor 
from the segregated market.
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The Basso Group's integrity program maintains an active Compli-

ance Officer. Mainly called "Compliance Officer", its function is to 

provide all the assistance to employees and companies linked to 

the program. 

To this end, the Compliance Officer has the task of informing, 
identifying, controlling, instructing and mitigating, by means 

of appropriate procedures, the risks that the Group and its em-

ployees may suffer from failure to comply with internal guidelines, 

laws and regulations, including those provided for in this manual. 

The Compliance Officer is also responsible for assisting the 

Basso Group in the inspection and application of penalties result-

ing from the violation of the aforementioned rules.

Despite having a fixed structure, the Compliance Officer is open 

to the participation of all employees and collaborators, who, from 

now on, must act to support the Officer's actions and ensure its 

autonomy, independence, respecting and preserving the applica-

tion of its material, human and financial resources.

The Compliance Officer Committee has the following structure:

This structure was developed so that the coordination and ex-
ecution of the Basso Group's integrity program can have the 
assistance of an interdisciplinary technical team comprised of 
two integrity managers, a human resources secretary and an 
external and independent consultant. The mission of this 
group is to induce the constant adaptation of the program 
through different perceptions of the market.

“Contact Integrity” is a communication channel through which 
anyone can contact the Basso Group to make questions, sort 
out issues with the interpretation of the Compliance Manual, 
submit complaints or deal with any other issue related to 
themes that the Code addresses.

All information exchanged with the channel is covered by 
confidentiality, with the preservation of the identity of the 
people involved. The service is available in Spanish, Portu-
guese and English.

“Contact Integrity” can be reached by the following means:

Hotline phone: +54 3492 458355

Email: compliance@basso.com.ar

Link to report via web:

 (Spanish) www.basso.com.ar/ES/compliance  
 (English): www.basso.com.ar/EN/compliance

The suggested protocol is that, if the employee is 
faced with one of these situations, he/she immedi-
ately withdraws from the meeting, recording their 
withdrawal in the minutes and, afterwards, informs 
the Compliance Officer about the event.
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RESALE PRICE FIXING

In this type of conduct, the manufacturer, by 

contract, establishes the price to be charged 

by distributors/resellers. As a general rule, 

legislation prohibits practices that, based on 

this pricing model, limit competition. 

Regulatory authorities assess this conduct 

from the point of view of its economic ratio-

nality and the effects that such a practice can 

have on competition.

EXCHANGING COMPETITION-SENSITIVE 
INFORMATION

For the purpose of preserving competition, all infor-
mation that is not available from public sources and 
that, once shared, can confer competitive advantages 
on its holder, eliminating the degree of uncertainty in 
decision making, is considered sensitive. 

Examples of sensitive information include files that con-
tain data about:
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The Basso Group's integrity program maintains an active Compli-

ance Officer. Mainly called "Compliance Officer", its function is to 

provide all the assistance to employees and companies linked to 

the program. 

To this end, the Compliance Officer has the task of informing, 
identifying, controlling, instructing and mitigating, by means 

of appropriate procedures, the risks that the Group and its em-

ployees may suffer from failure to comply with internal guidelines, 

laws and regulations, including those provided for in this manual. 

The Compliance Officer is also responsible for assisting the 

Basso Group in the inspection and application of penalties result-

ing from the violation of the aforementioned rules.

Despite having a fixed structure, the Compliance Officer is open 

to the participation of all employees and collaborators, who, from 

now on, must act to support the Officer's actions and ensure its 

autonomy, independence, respecting and preserving the applica-

tion of its material, human and financial resources.

The Compliance Officer Committee has the following structure:

This structure was developed so that the coordination and ex-
ecution of the Basso Group's integrity program can have the 
assistance of an interdisciplinary technical team comprised of 
two integrity managers, a human resources secretary and an 
external and independent consultant. The mission of this 
group is to induce the constant adaptation of the program 
through different perceptions of the market.

“Contact Integrity” is a communication channel through which 
anyone can contact the Basso Group to make questions, sort 
out issues with the interpretation of the Compliance Manual, 
submit complaints or deal with any other issue related to 
themes that the Code addresses.

All information exchanged with the channel is covered by 
confidentiality, with the preservation of the identity of the 
people involved. The service is available in Spanish, Portu-
guese and English.

“Contact Integrity” can be reached by the following means:

Hotline phone: +54 3492 458355

Email: compliance@basso.com.ar

Link to report via web:

 (Spanish) www.basso.com.ar/ES/compliance  
 (English): www.basso.com.ar/EN/compliance

• Company expenses; 

• The company's capacity level 
and expansion plans; 

• Marketing strategies; 

• Employee salaries; 

• Product pricing bases (prices 
and discounts); 

• The list of main customers and 
guaranteed discounts; 

• The list of main suppliers and 
terms agreed with them; 

• Future acquisition plans and 
competitive strategies.
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ANTI-COMPETITIVE CONDUCT THAT WE MUST AVOID



“Our general guideline is that all commercial 
information necessary for the Basso Group's 
business must be admitted by lawful means. 

In any case, avoid discussing with competitors or in 
public spaces, such as fairs and association meetings, 
issues related to the basis of price formation, (current 
and future) prices practiced, discount policies, trade ca-
pacity, production processes, methods and costs, sales 
territories, marketing plans and expansion plans. 

Similarly, our employees and collaborators are advised to 
always avoid taking part in discussions regarding mea-

 

HOW TO AVOID 

SUCH CONDUCT?5c.

AND IN CASE OF DOUBT?5d.
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sures to hinder or prevent the entry of new competitors in 
the market”.

If you are not sure about the situation you are witness-
ing or even about the information you have received, it 
is your duty to contact the Basso Group Compliance 
Officer and submit your query.

Also, the Compliance Committee must be informed of:

• Joining new associations;

• Any suspicious contact established by a competitor;

• Considerations about possible lawful agreements entered into 

with competitors;

• Suspicion that a competitor is acting in an anti-competitive 

manner to cause a disadvantage to the Basso Group.

The Basso Group's integrity program maintains an active Compli-

ance Officer. Mainly called "Compliance Officer", its function is to 

provide all the assistance to employees and companies linked to 

the program. 

To this end, the Compliance Officer has the task of informing, 
identifying, controlling, instructing and mitigating, by means 

of appropriate procedures, the risks that the Group and its em-

ployees may suffer from failure to comply with internal guidelines, 

laws and regulations, including those provided for in this manual. 

The Compliance Officer is also responsible for assisting the 

Basso Group in the inspection and application of penalties result-

ing from the violation of the aforementioned rules.

Despite having a fixed structure, the Compliance Officer is open 

to the participation of all employees and collaborators, who, from 

now on, must act to support the Officer's actions and ensure its 

autonomy, independence, respecting and preserving the applica-

tion of its material, human and financial resources.

The Compliance Officer Committee has the following structure:

This structure was developed so that the coordination and ex-
ecution of the Basso Group's integrity program can have the 
assistance of an interdisciplinary technical team comprised of 
two integrity managers, a human resources secretary and an 
external and independent consultant. The mission of this 
group is to induce the constant adaptation of the program 
through different perceptions of the market.

“Contact Integrity” is a communication channel through which 
anyone can contact the Basso Group to make questions, sort 
out issues with the interpretation of the Compliance Manual, 
submit complaints or deal with any other issue related to 
themes that the Code addresses.

All information exchanged with the channel is covered by 
confidentiality, with the preservation of the identity of the 
people involved. The service is available in Spanish, Portu-
guese and English.

“Contact Integrity” can be reached by the following means:

Hotline phone: +54 3492 458355

Email: compliance@basso.com.ar

Link to report via web:

 (Spanish) www.basso.com.ar/ES/compliance  
 (English): www.basso.com.ar/EN/compliance
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PROGRAM COORDINATION 
AND MONITORING MECHANISMS 
WE HAVE AT OUR DISPOSAL

6

The Basso Group's integrity program maintains an active Compli-

ance Officer. Mainly called "Compliance Officer", its function is to 

provide all the assistance to employees and companies linked to 

the program. 

To this end, the Compliance Officer has the task of informing, 
identifying, controlling, instructing and mitigating, by means 

of appropriate procedures, the risks that the Group and its em-

ployees may suffer from failure to comply with internal guidelines, 

laws and regulations, including those provided for in this manual. 

The Compliance Officer is also responsible for assisting the 

Basso Group in the inspection and application of penalties result-

ing from the violation of the aforementioned rules.
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COMPLIANCE OFFICER

Despite having a fixed structure, the Compliance Officer is open 

to the participation of all employees and collaborators, who, from 

now on, must act to support the Officer's actions and ensure its 

autonomy, independence, respecting and preserving the applica-

tion of its material, human and financial resources.

The Compliance Officer Committee has the following structure:

This structure was developed so that the coordination and ex-
ecution of the Basso Group's integrity program can have the 
assistance of an interdisciplinary technical team comprised of 
two integrity managers, a human resources secretary and an 
external and independent consultant. The mission of this 
group is to induce the constant adaptation of the program 
through different perceptions of the market.
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“Contact Integrity” is a communication channel through which 
anyone can contact the Basso Group to make questions, sort 
out issues with the interpretation of the Compliance Manual, 
submit complaints or deal with any other issue related to 
themes that the Code addresses.

All information exchanged with the channel is covered by 
confidentiality, with the preservation of the identity of the 
people involved. The service is available in Spanish, Portu-
guese and English.

“Contact Integrity” can be reached by the following means:

Hotline phone: +54 3492 458355

Email: compliance@basso.com.ar

Link to report via web:

 (Spanish) www.basso.com.ar/ES/compliance  
 (English): www.basso.com.ar/EN/compliance



Failure to comply with the Manual is inappropriate 
conduct, which must be reported and dealt with, and 
may result in sanctions for both the Company and the 
individuals involved.

In order to preserve everyone's right, in cases of violation of the com-
pliance policy, the fact will be brought to the attention of the Compli-
ance Officer, who will assess the appropriate disciplinary measures.

In its analysis, duly advised by the Human Resources area, the Compli-
ance Officer will consider the seriousness of the infractions and their 
respective effects. Among other measures, a warning, suspension or 
even termination without or with cause may be recommended. All of 
this regardless of the application of other responsibilities provided for 
by law, when applicable. In all these cases, the employee will be guar-
anteed opportunity to speak.
In order to maintain its prevention policy and encourage positive ex-
amples, in addition to the measure recommended by the Compliance 
Officer, agents involved in acts that violate the compliance policy 
must take a refresher course, focusing on the conduct committed.

The Basso Group's integrity program maintains an active Compli-

ance Officer. Mainly called "Compliance Officer", its function is to 

provide all the assistance to employees and companies linked to 

the program. 

To this end, the Compliance Officer has the task of informing, 
identifying, controlling, instructing and mitigating, by means 

of appropriate procedures, the risks that the Group and its em-

ployees may suffer from failure to comply with internal guidelines, 

laws and regulations, including those provided for in this manual. 

The Compliance Officer is also responsible for assisting the 

Basso Group in the inspection and application of penalties result-

ing from the violation of the aforementioned rules.

Despite having a fixed structure, the Compliance Officer is open 

to the participation of all employees and collaborators, who, from 

now on, must act to support the Officer's actions and ensure its 

autonomy, independence, respecting and preserving the applica-

tion of its material, human and financial resources.

The Compliance Officer Committee has the following structure:

This structure was developed so that the coordination and ex-
ecution of the Basso Group's integrity program can have the 
assistance of an interdisciplinary technical team comprised of 
two integrity managers, a human resources secretary and an 
external and independent consultant. The mission of this 
group is to induce the constant adaptation of the program 
through different perceptions of the market.
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“Contact Integrity” is a communication channel through which 
anyone can contact the Basso Group to make questions, sort 
out issues with the interpretation of the Compliance Manual, 
submit complaints or deal with any other issue related to 
themes that the Code addresses.

All information exchanged with the channel is covered by 
confidentiality, with the preservation of the identity of the 
people involved. The service is available in Spanish, Portu-
guese and English.

“Contact Integrity” can be reached by the following means:

Hotline phone: +54 3492 458355

Email: compliance@basso.com.ar

Link to report via web:

 (Spanish) www.basso.com.ar/ES/compliance  
 (English): www.basso.com.ar/EN/compliance

CONTACT INTEGRITY
(OMBUDSMAN CHANNEL)

VIOLATIONS TO THE CODE 
AND DISCIPLINARY MEASURES

7
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I, ..............................................................................................., [personal informa-

tion], hereby declare that I was given access to the Basso Group's Compli-

ance Manual and Code of Professional Conduct, and I am aware of all of its 

terms, with which I fully agree. Therefore, I hereby undertake to comply with 

and respect the rules established in this Manual, ensuring its application in 

all my activities at the Company. 

Finally, I declare to be aware that any violation on my part of any of the rules 

established in this Code may cause the application of the relevant sanc-

tions, without prejudice to legal penalties.

In witness whereof, I sign the present agreement.

.........................................................

Location and Date

.........................................................

Employee Signature

The Basso Group's integrity program maintains an active Compli-

ance Officer. Mainly called "Compliance Officer", its function is to 

provide all the assistance to employees and companies linked to 

the program. 

To this end, the Compliance Officer has the task of informing, 
identifying, controlling, instructing and mitigating, by means 

of appropriate procedures, the risks that the Group and its em-

ployees may suffer from failure to comply with internal guidelines, 

laws and regulations, including those provided for in this manual. 

The Compliance Officer is also responsible for assisting the 

Basso Group in the inspection and application of penalties result-

ing from the violation of the aforementioned rules.

Despite having a fixed structure, the Compliance Officer is open 

to the participation of all employees and collaborators, who, from 

now on, must act to support the Officer's actions and ensure its 

autonomy, independence, respecting and preserving the applica-

tion of its material, human and financial resources.

The Compliance Officer Committee has the following structure:

This structure was developed so that the coordination and ex-
ecution of the Basso Group's integrity program can have the 
assistance of an interdisciplinary technical team comprised of 
two integrity managers, a human resources secretary and an 
external and independent consultant. The mission of this 
group is to induce the constant adaptation of the program 
through different perceptions of the market.

“Contact Integrity” is a communication channel through which 
anyone can contact the Basso Group to make questions, sort 
out issues with the interpretation of the Compliance Manual, 
submit complaints or deal with any other issue related to 
themes that the Code addresses.

All information exchanged with the channel is covered by 
confidentiality, with the preservation of the identity of the 
people involved. The service is available in Spanish, Portu-
guese and English.

“Contact Integrity” can be reached by the following means:

Hotline phone: +54 3492 458355

Email: compliance@basso.com.ar

Link to report via web:

 (Spanish) www.basso.com.ar/ES/compliance  
 (English): www.basso.com.ar/EN/compliance

ACKNOWLEDGEMENT 
AND AGREEMENT

8
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The Basso Group's integrity program maintains an active Compli-

ance Officer. Mainly called "Compliance Officer", its function is to 

provide all the assistance to employees and companies linked to 

the program. 

To this end, the Compliance Officer has the task of informing, 
identifying, controlling, instructing and mitigating, by means 

of appropriate procedures, the risks that the Group and its em-

ployees may suffer from failure to comply with internal guidelines, 

laws and regulations, including those provided for in this manual. 

The Compliance Officer is also responsible for assisting the 

Basso Group in the inspection and application of penalties result-

ing from the violation of the aforementioned rules.

Despite having a fixed structure, the Compliance Officer is open 

to the participation of all employees and collaborators, who, from 

now on, must act to support the Officer's actions and ensure its 

autonomy, independence, respecting and preserving the applica-

tion of its material, human and financial resources.

The Compliance Officer Committee has the following structure:

This structure was developed so that the coordination and ex-
ecution of the Basso Group's integrity program can have the 
assistance of an interdisciplinary technical team comprised of 
two integrity managers, a human resources secretary and an 
external and independent consultant. The mission of this 
group is to induce the constant adaptation of the program 
through different perceptions of the market.

“Contact Integrity” is a communication channel through which 
anyone can contact the Basso Group to make questions, sort 
out issues with the interpretation of the Compliance Manual, 
submit complaints or deal with any other issue related to 
themes that the Code addresses.

All information exchanged with the channel is covered by 
confidentiality, with the preservation of the identity of the 
people involved. The service is available in Spanish, Portu-
guese and English.

“Contact Integrity” can be reached by the following means:

Hotline phone: +54 3492 458355

Email: compliance@basso.com.ar

Link to report via web:

 (Spanish) www.basso.com.ar/ES/compliance  
 (English): www.basso.com.ar/EN/compliance

OUR VISION 
FOR THE FUTURE
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Since the past decade, compliance has become a priority 
issue for national and international companies. Synony-
mous with transparency and credibility, the implementa-
tion of compliance processes with regulatory standards 
is now critical within companies seeking to consolidate a 
culture of business ethics and good corporate practices.

The shift in corporate mentality is part of a worldwide move-
ment, driven by the considerable expansion of the scope and 
complexity of business activities, combined with a complicated 
and constantly changing regulatory environment. But it also 
stems from a behavioral change in society, which began to 
demand new standards of conduct from companies. Such cir-
cumstances increased the importance and accelerated the 
implementation of governance programs and policies.

And it is no longer a matter of questioning the need or not to 
bring the company's activities in line with the standards of con-
trol and transparency. The decision to set up a compliance 
structure is not only seen as a competitive edge, but as an obli-
gation for any organization that wants to guarantee the lon-
gevity of its brand, its products and services, respecting its 
customers and partners.

We, the successors of BASSO's founders, and who have a 
responsibility to maintain our 60-year history untarnished, 
which brought growth and development to an entire communi-
ty, are convinced that the construction of an ethical and sus-
tainable business environment is an urgent and non-transfer-
able commitment. 

Therefore, we honor our history, legitimize our present and 
build our vision of the future.
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Transparency and adherence to compliance proce-
dures - values that any responsible and fair society 
must cherish - in the scenario that can be seen 
ahead, will be increasingly critical for the preserva-
tion of companies and organizations.



The Basso Group's integrity program maintains an active Compli-

ance Officer. Mainly called "Compliance Officer", its function is to 

provide all the assistance to employees and companies linked to 

the program. 

To this end, the Compliance Officer has the task of informing, 
identifying, controlling, instructing and mitigating, by means 

of appropriate procedures, the risks that the Group and its em-

ployees may suffer from failure to comply with internal guidelines, 

laws and regulations, including those provided for in this manual. 

The Compliance Officer is also responsible for assisting the 

Basso Group in the inspection and application of penalties result-

ing from the violation of the aforementioned rules.

Despite having a fixed structure, the Compliance Officer is open 

to the participation of all employees and collaborators, who, from 

now on, must act to support the Officer's actions and ensure its 

autonomy, independence, respecting and preserving the applica-

tion of its material, human and financial resources.

The Compliance Officer Committee has the following structure:

This structure was developed so that the coordination and ex-
ecution of the Basso Group's integrity program can have the 
assistance of an interdisciplinary technical team comprised of 
two integrity managers, a human resources secretary and an 
external and independent consultant. The mission of this 
group is to induce the constant adaptation of the program 
through different perceptions of the market.

“Contact Integrity” is a communication channel through which 
anyone can contact the Basso Group to make questions, sort 
out issues with the interpretation of the Compliance Manual, 
submit complaints or deal with any other issue related to 
themes that the Code addresses.

All information exchanged with the channel is covered by 
confidentiality, with the preservation of the identity of the 
people involved. The service is available in Spanish, Portu-
guese and English.

“Contact Integrity” can be reached by the following means:

Hotline phone: +54 3492 458355

Email: compliance@basso.com.ar

Link to report via web:

 (Spanish) www.basso.com.ar/ES/compliance  
 (English): www.basso.com.ar/EN/compliance
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